
All tournament proceeds benefit 

Boca Raton Community Hospital
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The Allianz Championship partnership philosophy focuses 
on developing results-oriented relationships for the long-
term, which deliver maximum impact and measurable 
return on investment.  Each partnership proposal can be 
designed specifically to meet the needs and objectives of 
the sponsor.
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As a charity and community asset, the tournament 
direction is focused on building equity in the Allianz 
Championship through long-term relationships and a 
dedicated commitment to three priorities:

Deliver a return to the Boca Raton Community hospital so 
they can continue to develop the technology to enhance 
our quality of life.  

Provide return on investment to corporate partners, ticket 
holders, and the community that is driven by customer 
service.

In the tradition of Boca Raton, continue to provide another 
world class event that is held annually.
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The Allianz Championship started a new history in 2007 at The Old Course at Broken Sound Club in 
Boca Raton, Florida.  Mark James, Jay Haas, and Craig Stadler traded spots on top the leader board all 
weekend with James holding on to a four-under 68 on Sunday, beating Jay Haas by two strokes.  Nick 
Price made his Champions Tour debut, and the South Florida crowds came out to see this legend of the 
game.

The tournament is managed by Pro Links Sports.  Directing five Champions Tour events on the current 
schedule, all are continuously voted in the top ten tournaments on the  Champions Tour by the players.  
This reputation will no doubt attract the top golfers on the money list to Boca Raton along with the 
golfing legends that are engraved in all our minds.
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BenefitingBenefiting

Boca Raton Community Hospital

PursePurse

$1.65 Million, winner to receive $240,000

Past ChampionPast Champion

2007 Mark James (64-69-68-201)

FormatFormat

78 Champions Tour Professional playing a 54-hole stroke 
play Friday-Sunday

CourseCourse

The Old Course at Broken Sound Club

Golf Channel CoverageGolf Channel Coverage

The tournament will be broadcast with three days of 
coverage February 8-10, 2008.  Air times: TBD
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The Champions Tour, tabbed by many as the most successful profesThe Champions Tour, tabbed by many as the most successful professional sports venture of the 1980sional sports venture of the 1980’’ s, began rather s, began rather 
inauspiciously from discussions during 1979. Leading senior playinauspiciously from discussions during 1979. Leading senior players expressed an interest in playing several ers expressed an interest in playing several ““ seniorsenior””
events, provided sponsors could be found, and if the PGA TOUR woevents, provided sponsors could be found, and if the PGA TOUR would administer the tournaments.uld administer the tournaments.

A landmark meeting on January 16, 1980, laid the formal groundwoA landmark meeting on January 16, 1980, laid the formal groundwork for the CHAMPIONS TOUR.  Attending the rk for the CHAMPIONS TOUR.  Attending the 
meeting were Sam Snead, Julius meeting were Sam Snead, Julius BorosBoros, Gardner Dickinson, Bob , Gardner Dickinson, Bob GoalbyGoalby, Don January and Dan Sikes, Don January and Dan Sikes–– all leaders on all leaders on 
the Allthe All--Time Money List.  Sikes was named chairman of what became known Time Money List.  Sikes was named chairman of what became known as the Senior Advisory Council, and as the Senior Advisory Council, and 
Snead was named honorary chairman.Snead was named honorary chairman.

At that meeting, it was recognized that any Champions Tour tournAt that meeting, it was recognized that any Champions Tour tournament would have to trade on the reputations and ament would have to trade on the reputations and 
images made by the PGA TOUR players over their long years of actimages made by the PGA TOUR players over their long years of activity on that tournament circuit.  Eligibility criteria ivity on that tournament circuit.  Eligibility criteria 
were, therefore, centered around a playerwere, therefore, centered around a player’’ s position on the Alls position on the All--Time Money List and number of career victories.  It Time Money List and number of career victories.  It 
was also determined that such a Senior Tour could succeed only wwas also determined that such a Senior Tour could succeed only with a format emphasizing proith a format emphasizing pro--am play.  So, the am play.  So, the 
format for play was set with a field of 50 players (later expandformat for play was set with a field of 50 players (later expanded to 52 and then eventually to 80) so that two rounds of ed to 52 and then eventually to 80) so that two rounds of 
propro--am play could be held and one of the proam play could be held and one of the pro--am rounds could be made an official round of the tournament (curam rounds could be made an official round of the tournament (currently rently 
not an official round).not an official round).

In 1990, golfIn 1990, golf’’ s s ““Big FourBig Four”” were reunited on the Senior scene.  The arrival of Lee Trevino were reunited on the Senior scene.  The arrival of Lee Trevino and Jack Nicklaus, together and Jack Nicklaus, together 
again with Palmer and Player, lifted the popularity of the Champagain with Palmer and Player, lifted the popularity of the Champions Tour to unprecedented levels at the start of the ions Tour to unprecedented levels at the start of the 
new decade.  Every year more of the most recognized players in tnew decade.  Every year more of the most recognized players in the world become eligible to join the Champions he world become eligible to join the Champions 
Tour.  Recent entrants Tom Watson, Tom Kite, Ben Crenshaw, FuzzyTour.  Recent entrants Tom Watson, Tom Kite, Ben Crenshaw, FuzzyZoellerZoeller, Craig , Craig StadlerStadler, Peter Jacobsen and Jay , Peter Jacobsen and Jay 
Haas have joined this incredible list of superstars.Haas have joined this incredible list of superstars.
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The Allianz Championship is dedicated 
to delivering results to you. The 
following four pages are real time 
examples of the kind of impact a 
sponsorship package has on patrons of 
the tournament.

The results speak for themselves!

Information provided by Six Sigma.Information provided by Six Sigma.



Power of a Champions Tour Sponsorship

“I remember the companies that sponsor 
Champions Tour events”

“Knowing that a company sponsors a Champions 
Tour event gives me a more favorable impression 

of the company.”

“I am more likely to purchase products or services 
from companies that I remember as sponsors of 

Champions Tour events”

% of Fans Who Agree:



Survey Question :  Effective customer entertainment can positively
affect a customer’s loyalty to the host.

Respondents Answers
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Number one requirement for a successful customer 
entertainment event
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Survey Question :  Rank the top four requirements from your perspective
that are important for successful customer entertaining .

Part of business case

Entertainment Value
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Spectator Profile
“Champions Tour Fan Base”

� 61% Attended a Champions Tour event in the past

� 67% Classify their experience as “excellent”

� 99% Classify their experience as “excellent” or “goo d”

� 61% Attended a Champions Tour event in the past

� 67% Classify their experience as “excellent”

� 99% Classify their experience as “excellent” or “goo d”
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Monday, February 4Monday, February 4

•Qualifying

•Professional Practice Rounds

•Monday Pro-Am

Tuesday, February 5Tuesday, February 5

•Junior Pro-Am

•Championship Pro-Am Draw Party

Wednesday, February 6Wednesday, February 6

•Championship Pro-Am

Thursday, February 7Thursday, February 7

•Championship Pro-Am

Friday, February 8Friday, February 8

•First Round Championship Play (Televised on The Golf Channel)

Saturday, February 9Saturday, February 9

•Second Round Championship Play (Televised on The Golf Channel)

Sunday, February 10Sunday, February 10

•Final Round Championship Play (Televised on The Golf Channel)

•Trophy Presentation
*Subject to change
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The Broken Sound Skybox PackageThe Broken Sound Skybox Package $54,000$54,000

•One (1) 20’x 30’ hospitality skybox on 18th green. (36 Seats)

•Fifty-six (56) skybox passes per day.

••Eight (8) proEight (8) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) foursome on Wednesday and Am.  (To be used as one (1) foursome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•Two (2) a day company logo recognition on eleven (11) PGA TOUR electronic scoreboards.

•One (1) 2’x 2’ backside corporate signage panel.

•Fifty (50) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) Full page, four color advertisement in the official tournament pairings guide.

•Four (4) weekly VIP parking passes.

•Four (4) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 11 at 
the conclusion of play.

•Listing on the tournament sponsor board, official tournament program and daily pairings guide.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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The Broken Sound II Skybox PackageThe Broken Sound II Skybox Package $42,000$42,000

•One (1) 20’x 30’ hospitality skybox on 18th green. (36 Seats)

•Fifty-six (56) skybox passes per day.

••Four (4) proFour (4) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) twosome on Wednesday and Am.  (To be used as one (1) twosome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•Two (2) a day company logo recognition on eleven (11) PGA TOUR electronic scoreboards.

•One (1) 2’x 2’ backside corporate signage panel.

•Fifty (50) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) Full page, four color advertisement in the official tournament pairings guide.

•Four (4) weekly VIP parking passes.

•Four (4) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 11 at 
the conclusion of play.

•Listing on the tournament sponsor board, official tournament program and daily pairings guide.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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The Stone Bridge Shared Skybox PackageThe Stone Bridge Shared Skybox Package $40,500$40,500

•Fifty percent (50%) of one (1) 20’x 30’ hospitality skybox on 18th green. (18 seats)

•Twenty-eight (28) skybox passes per day.

••Eight (8) proEight (8) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) foursome on Wednesday and Am.  (To be used as one (1) foursome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•One (1) a day company logo recognition on eleven (11) PGA TOUR electronic scoreboards.

•One (1) 2’x 2’ backside corporate signage panel.

•Twenty-five (25) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) half page, four color advertisement in the official tournament pairings guide.

•Two (2) weekly VIP parking passes.

•Two (2) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 11 at 
the conclusion of play.

•Listing on the tournament sponsor board, official tournament program and daily pairings guide.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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The Stone Bridge II Shared Skybox PackageThe Stone Bridge II Shared Skybox Package $28,500$28,500

•Fifty percent (50%) of one (1) 20’x 30’ hospitality skybox on 18th green. (18 seats)

•Twenty-eight (28) skybox passes per day.

••Four (4) proFour (4) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) twosome on Wednesday and Am.  (To be used as one (1) twosome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•One (1) a day company logo recognition on eleven (11) PGA TOUR electronic scoreboards.

•One (1) 2’x 2’ backside corporate signage panel.

•Twenty-five (25) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) half page, four color advertisement in the official tournament pairings guide.

•Two (2) weekly VIP parking passes.

•Two (2) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 11 at 
the conclusion of play.

•Listing on the tournament sponsor board, official tournament program and daily pairings guide.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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The Old Course Hospitality Tent PackageThe Old Course Hospitality Tent Package $74,000$74,000

•One (1) 33’x 33’ air conditioned hospitality tent on viewable course location. (60 seats)

•Seventy-five (75) tent passes per day.

••Eight (8) proEight (8) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) foursome on Wednesday and Am.  (To be used as one (1) foursome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•One (1) 2’x 2’ backside corporate signage panel.

•Fifty (50) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) Full page, four color advertisement in the official tournament program.

•Four (4) weekly VIP parking passes.

•Four (4) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 11 at 
the conclusion of play.

•Listing on the tournament sponsorboard, official tournament program and daily pairings guide.

•Two (2) a day company logo recognition on eleven (11) PGA Tour electronic scoreboards.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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The Old Course II Hospitality Tent PackageThe Old Course II Hospitality Tent Package $62,000$62,000

•One (1) 33’x 33’ air conditioned hospitality tent on viewable course location. (60 seats)

•Seventy-five (75) tent passes per day.

••Four (4) proFour (4) pro--am spots in the Championship Proam spots in the Championship Pro--Am.  (To be used as one (1) twosome on Wednesday and Am.  (To be used as one (1) twosome on Wednesday and 
Thursday.)Thursday.)

•One (1) foursome to participate in Sponsor Golf Outing held at The Old Course at Broken Sound Club.

•One (1) 2’x 2’ backside corporate signage panel.

•Fifty (50) Good-Any-Day tickets.  (Valid for grounds only access any one day.)

•One (1) Full page, four color advertisement in the official tournament pairings guide.

•Four (4) weekly VIP parking passes.

•Four (4) invitations to the exclusive “Toast to the Champion” champagne reception held on Sunday, February 10 at 
the conclusion of play.

•Listing on the tournament sponsor board, official tournament daily pairings guide.

•Two (2) a day company logo recognition on eleven (11) PGA Tour electronic scoreboards.

*Food & Beverage is not included.  This is a separate package created by/between sponsor & tournament caterer.
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Championship Pro-Am Title Sponsor $ Inquire
Hospitality Component:Hospitality Component:

•One (1) 20’x 30’ Skybox located on the scenic 18th green.

•Seventy-five (75) Daily Skybox passes.

•Seventy-five (75) Sponsor parking passes.

•Three Hundred (300) Good-Any-One Day tickets.  (Valid for one day grounds access.)

•One Hundred (100) Week long passes.  (Valid for entire week grounds access.)

ProPro--Am Component:Am Component:

•Twenty-four (24) Pro-Am spots.  (To be utilized as three (3) foursomes Wednesday &Thursday.)

•(See Pro-Am Page for details)

Advertising Component:Advertising Component:

•Two (2) 4’x 8’ Tee Signs.  (Located on 1st & 10th, Wednesday and Thursday only.)

•One (1) full page, four-color official tournament program ad.

•Hole sponsor of 9th hole throughout the tournament week.  (Includes 4’x 8’ tee box sign and company recognition in 
official tournament program hole description.)

•Welcome signs at spectator entrance.

•Tee markers on Pro-Am tee boxes with company logo.  (Wednesday & Thursday only)

•Tagged on ALL tournament advertising pieces.

•Allianz Championship advertising campaign dollars = <$250,000  (Television, Radio, Print)
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Championship Pro-Am *$6000 for Wed. & Thurs. (Per person)

Each participant receives:
•One (1) Pro-Am Gift Package each day.   
(equipment, apparel, etc…)
•Commemorative money clip and lapel pin which admits participant and guest into the 
tournament Monday-Sunday.

•Souvenir photo of team and Champions Tour professional.
•Two (2) Weekend Passes which admit guests to tournament
Friday-Sunday.

•One (1) Invitation for two to Tuesday evening’s Pairings Party
for participant.

•Pro-Am parking passes on Pro-Am days.

*Available in one day pro-am foursomes ($3000 per person)

The Championship Pro-Am will be played Wednesday, February 6th and Thursday, February 7th of 
tournament week at The Old Course at Broken Sound Club in Boca Raton.

The Pro-Am consists of Two (2) separate one-day competitions.  Four amateurs are paired with a different 
Champions Tour Professional each day.  The format used is a best-ball format using either the Pro’s gross 
score or the team’s net score.  Prizes are awarded for first, second and third places immediately following 
play each day.  The pairings are done at the Draw Party held Tuesday evening at the Boca Raton Resort & 
Club.
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Video Board Title SponsorVideo Board Title Sponsor $ 25,000$ 25,000

The Allianz Championship will supply a Video Board that will be 
strategically placed on course to provide the most up-to-date scores 
to spectators.  This features a 9’ x 16’ built LED Screen on a 5’ high 
platform.  The programming options would consist of a live 
television feed, shotlink software and graphic package customized to 
fit your needs.  This will be used to display information about 
tournament play such as player’s bio’s, player’s locations, 
tournament summaries, and the day’s highlights.  It will also include 
fun facts such as longest drives of the day, longest putts of the day, 
etc…

Company name and logo will be prominently displayed on the 13’ x 
20’ header and side panels.  This will offer prominent signage at a
high spectator traffic area.

There are a variety of sponsorships within the video boards such as: 
Leader board sponsor, next on the tee sponsor, hole description 
sponsor.  Your company logo would be prominently placed on the 
screen as seen in picture to the bottom right.  
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Video Board Sponsor OpportunitiesVideo Board Sponsor Opportunities

Leader board sponsor $5,000  
Company logo will be placed in upper left corner during all Pro leader board displays.

Now on the Tee Sponsor $5,000
Company logo will be placed in upper left corner showing who’s up next on 1st and 10th
tees.

Now on the Green Sponsor $5,000
Company logo will be placed in upper left corner showing spectators who’s coming up next 
on the greens.

Player Profiles $5,000
Player profiles and bios will be shown throughout the day.  Company logo will be on screen 
during these presentations.

Player Scorecards $5,000
Players hole summaries will be shown throughout the round.  Company logo will be seen on 
screen during this presentation.

And Many More….
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Junior Day Sponsor $ Inquire 
The Allianz Championship will host a Junior Golf Clinic and Pro-Am on February 6th.  
These are official events of the Allianz Championship. The clinic draws a standing room 
only crowd which surrounds the Practice Range eager to learn from  Champions Tour 
players. 
The Junior Pro-Am is comprised of mainly high school players.  It is a once in a lifetime 
opportunity for these young players to play along side a Champions Tour player.  There is a 
reception that follows the Jr. Pro-Am for all players, their families and the title sponsor 
guests.

Pro Skills Challenge $ Inquire
The Pro Skills Challenge held on Tuesday, February 5th, is always a fan favorite.  Nine 
Champions Tour Pro’s hold a fun skills competition on the 18th green.  

Short Game Clinic $ Inquire
Spectators crowd the chipping green to get short game tips from Champions Tour Pro’s. 
(Held on the back of the range.) 

19th Hole $ Inquire
This upscale air conditioned tent is offered to the public for an upscale ticket price.  
Complimentary food, beer and wine is offered with patio viewing on multiple golf holes.  
Always the hot ticket on course.
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Exhibition Tent Package $5000

•One (1) 10’x 10’ tent in high traffic spectator area.

(Includes: One (1) 8’ table with skirting, two (2) chairs, 20 amp power if needed)

•Four (4) Vendor passes for the week.

•Fifty (50) Good-Any-One Day tickets.

•Two (2) a day electronic on-course scoreboard mentions on eleven (11) PGA TOUR 
scoreboards.

•Company logo recognition in the official tournament program and daily pairings.
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Official Tournament Pairings Guide Ad Official Tournament Pairings Guide Ad $5,000 per ad$5,000 per ad

Free to the public and printed Monday-Sunday, this guide provides the daily pairings and 
tee times throughout the week of the event.

Ticket BackTicket Back $10,000$10,000

The Allianz Championship will produce more than 75,000 tickets, making the ticket back 
an excellent opportunity to get your company name, logo, or message in the hands of 
spectators.

Parking Pass SponsorParking Pass Sponsor $5,000$5,000

The tournament will print several thousand parking passes, featuring one prominent 
advertisement of the back side, making this a fantastic vehicle to showcase your company 
name and logo as it hangs from the rearview mirror.

Tee Box Hole Sign Tee Box Hole Sign –– Front NineFront Nine $7,500 per sign$7,500 per sign

Individual hole sponsorship identification with a prominent one-sided 4’x 8’ tee box sign 
featuring sponsor or company logo.
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Manual Manual LeaderboardLeaderboard HeadersHeaders $5,000 per board$5,000 per board

Manual leaderboards are strategically placed throughout the golf course to provide the most 
up-to-date scores to spectators.  Company name and logo will be prominently displayed on 
the 25” x 8’ leaderboard header panel.

Putting Green SponsorshipPutting Green Sponsorship $Pending$Pending

The putting green is a central location where fans come to watch their favorite players warm 
up.  The “Official Putting Green Sponsor” will have prominent signage at the high spectator 
traffic area.

Driving Range SponsorshipDriving Range Sponsorship $SOLD$SOLD

A highly visible on-course advertising vehicle is our driving range.  Virtually all spectators 
visit the driving range to witness the power and finesse golf shots of these Champions Tour 
legends. 

Tournament Day SponsorTournament Day Sponsor $25,000 per day$25,000 per day

The Allianz Championship is proposing an opportunity to sponsor a day during the 
Championship rounds February 9-11.  Company name or logo is included on all print 
advertising, tickets for that day, and spectator entrances. 
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Any Day Monday Any Day Monday –– Thursday TicketThursday Ticket $15$15
•Good-Any-One Day Monday through Thursday.

Any Day Monday Any Day Monday –– Sunday TicketSunday Ticket $30$30
•Good-Any-One Day Monday through Sunday.

Grounds Weeklong TicketGrounds Weeklong Ticket $75$75
•Weekly admissions to tournament grounds.

Remy Remy CointreauCointreauSuite Ticket (one day) Suite Ticket (one day) $150$150
•Includes access to air conditioned VIP tent overlooking the 16th green.

•Complimentary food, wine, beer, and full cash bar.

Remy Remy CointreauCointreauVIP Suite Ticket (weekend) VIP Suite Ticket (weekend) $$400400
•Includes access to air conditioned VIP tent overlooking the 16th green.

•Complimentary food, wine, beer, and full cash bar.

Executive Skybox TicketExecutive Skybox Ticket $1000$1000
•Weeklong 18th Green Skybox seating.

• Includes complimentary food, wine, beer, VIP parking pass.



FOR ADDITIONAL INFORMATIONFOR ADDITIONAL INFORMATION

CONTACTCONTACT

Ryan Dillon

Allianz Championship

Tournament Director

6450 East Rogers Circle

Boca Raton, FL  33487

P: 561-241-4653

F: 561-241-4658


