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CHAMPIONS BOCA RATON
TOUR COMMUNITY HOSPITAL

All tournament proceeds benefit

Boca Raton Community Hospital
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The Allianz Championship partnership philosophyufees
on developing results-oriented relationships fa tbng- _ _
term, which deliver maximum impact and measurable| |
return on investment. Each partnership proposal
designed specifically to meet the needs and obgstof
the sponsor.

As a charity and community asset, the tournament ‘§
direction is focused on building equity in the Ahiz 7%
Championship through long-term relationships and a
dedicated commitment to three priorities:

Deliver a return to the Boca Raton Community h@d@o
they can continue to develop the technology to ecda
our quality of life.

Provide return on investment to corporate partneéicket
holders, and the community that is driven by custom
service.

In the tradition of Boca Raton, continue to provateother
world class event that is held annually.
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The Allianz Championship started a new history @2 at The Old Course at Broken Sound Club in
Boca Raton, Florida. Mark James, Jay Haas, andj Gtadler traded spots on top the leader board all O [‘ d‘ C
weekend with James holding on to a four-under 6&wnday, beating Jay Haas by two strokes. Nick q/ﬁé ouy-
Price made his Champions Tour debut, and the Sdatida crowds came out to see this legend of the
game.

- "N o
The tournament is managed by Pro Links Sportsediitg five Champions Tour events on the current At Broken Sound Club
schedule, all are continuously voted in the topteemnaments on the Champions Tour by the players.
This reputation will no doubt attract the top gadfen the money list to Boca Raton along with the

golfing legends that are engraved in all our minds.

Benefiting
Boca Raton Community Hospital

Purse

$1.65 Million, winner to receive $240,000
Past Champion

2007 Mark James (64-69-68-201)
Format

78 Champions Tour Professional playing a 54-halekst
play Friday-Sunday

Course
The Old Course at Broken Sound Club
Golf Channel Coverage

The tournament will be broadcast with three days of R, oacs EELE
coverage February 8-10, 2008. Air times: TBD R e I
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The Champions Tour, tabbed by many as the mosessfid profesional sports venture of the 1980began rather
inauspiciously from discussions during 1979. Legdianior plagrs expressed an interest in playing sevieamiol
events, provided sponsors could be found, an®&iPBA TOUR wald administer the tournaments.

A landmark meeting on January 16, 1980, laid tme&b groundwek for the CHAMPIONS TOUR. Attending the
meeting were Sam Snead, JulBsros Gardner Dickinson, BoGoalby, Don January and Dan Sikeall leaders on
the All-Time Money List. Sikes was named chairman of videsiame knowias the Senior Advisory Council, and
Snead was named honorary chairman.

At that meeting, it was recognized that any Champibour tourament would have to trade on the reputations and
images made by the PGA TOUR players over their igrags of advity on that tournament circuit. Eligibility cetia
were, therefore, centered around a playposition on the AlTime Money List and number of career victories. It
was also determined that such a Senior Tour caudde®d only Vth a format emphasizing pam play. So, the
format for play was set with a field of 50 playéeger expaned to 52 and then eventually to 80) so that twadsiof
pro-am play could be held and one of the-pm rounds could be made an official round of thertament (cuently
not an official round).

In 1990, golfs “Big Foui’ were reunited on the Senior scene. The arrivakefTrevinoand Jack Nicklaus, together
again with Palmer and Player, lifted the populanityhe Chamimns Tour to unprecedented levels at the statief t
new decade. Every year more of the most recogiuissers in the world become eligible to join the Champions
Tour. Recent entrants Tom Watson, Tom Kite, Been€naw, FuzzZoeller, CraigStadler Peter Jacobsen and Jay
Haas have joined this incredible list of superstars
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The Allianz Championship is dedicated
to delivering results to you. The
following four pages are real time
examples of the kind of Iimpact a
sponsorship package has on patrons of
the tournament.

The results speak for themselves!

Information provided by Six Sigma.

CHAMPIONS
TOUR



Power of a Champions Tour Sponsorship

COLDIELL
BANKER (] % of Fans Who Agree:

91%

“I remember the companies that sponsor
Champions Tour events”

78
| /0
“Knowing that a company sponsors a Champions

Tour event gives me a more favorable impression
of the company.”

75%

Mt'!t_, “I am more likely to purchase products or services
from companies that | remember as sponsors of
Champions Tour events”
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Survey Question :
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Entertainment Value

Effective customer entertainment can positively
affect a customer’s loyalty to the host.

Respondents Answers
61%
33%
2% 2%
Strongly agree Agree Neutral Disagree

Answer




Entertainment Value

Survey Question : Rank the top four requirements from your perspective
that are important for successful customer entertaining

Number one requirement for a successful customer

entertainment event
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Part of business cagdequirements (12 total)




Spectator Profile
“Champions Tour Fan Base”
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61% Attended a Champions Tour event in the past
67% Classify their experience as “excellent”
99% Classify their experience as “excellent” or “goo
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Monday, February 4
*Quialifying
*Professional Practice Rounds
*Monday Pro-Am
Tuesday, February 5
*Junior Pro-Am
*Championship Pro-Am Draw Party
Wednesday, February 6
*Championship Pro-Am
Thursday, February 7
*Championship Pro-Am
Friday, February 8
*First Round Championship Plalevised on The Golf Channel)
Saturday, February 9
*Second Round Championship Ptayevised on The Golf Channel)
Sunday, February 10
*Final Round Championship Plalevised on The Golf Channel)

*Trophy Presentation
*Subject to change
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The Broken Sound Skybox Package $54,000
*One (1) 20’x 30’ hospitality skybox on 28reen. (36 Seats)
Fifty-six (56) skybox passes per day.

*Eight (8) pream spots in the Championship FAm. (To be used as one (1) foursome on Wednesuthy a
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*Two (2) a day company logo recognition on elevel) PGA TOUR electronic scoreboards.

*One (1) 2’x 2’ backside corporate signage panel.

*Fifty (50) Good-Any-Day tickets. (Valid for grods only access any one day.)

*One (1) Full page, four color advertisement indffecial tournament pairings guide.

*Four (4) weekly VIP parking passes.

*Four (4) invitations to the exclusive “Toast t@ tGhampion” champagne reception held on Sundayuggpbi l at
the conclusion of play.

eListing on the tournament sponsor board, offite@rnament program and daily pairings guide.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.



The Broken Sound Il Skybox Package $42,000
*One (1) 20’x 30’ hospitality skybox on 28reen. (36 Seats)
Fifty-six (56) skybox passes per day.

*Four (4) pream spots in the Championship PAm. (To be used as one (1) twosome on Wednesday an
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*Two (2) a day company logo recognition on elevel) PGA TOUR electronic scoreboards.

*One (1) 2’x 2’ backside corporate signage panel.

*Fifty (50) Good-Any-Day tickets. (Valid for grods only access any one day.)

*One (1) Full page, four color advertisement indffecial tournament pairings guide.

*Four (4) weekly VIP parking passes.

*Four (4) invitations to the exclusive “Toast t@ tGhampion” champagne reception held on Sundayuggpbi l at
the conclusion of play.

eListing on the tournament sponsor board, offite@rnament program and daily pairings guide.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.



The Stone Bridge Shared Skybox Package $40,500
*Fifty percent (50%) of one (1) 20’x 30’ hospitalgkybox on 18 green. (18 seats)
*Twenty-eight (28) skybox passes per day.

*Eight (8) pream spots in the Championship FAm. (To be used as one (1) foursome on Wednesuthy a
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*One (1) a day company logo recognition on eleddn PGA TOUR electronic scoreboards.

*One (1) 2'x 2’ backside corporate signage panel.

*Twenty-five (25) Good-Any-Day tickets. (Valid fgrounds only access any one day.)

*One (1) half page, four color advertisement indffesial tournament pairings guide.

*Two (2) weekly VIP parking passes.

*Two (2) invitations to the exclusive “Toast to tGeampion” champagne reception held on Sunday, Eepdl at
the conclusion of play.

eListing on the tournament sponsor board, offite@rnament program and daily pairings guide.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.



The Stone Bridge Il Shared Skybox Package $28,500
*Fifty percent (50%) of one (1) 20’x 30’ hospitalgkybox on 18 green. (18 seats)
*Twenty-eight (28) skybox passes per day.

*Four (4) pream spots in the Championship PAm. (To be used as one (1) twosome on Wednesday an
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*One (1) a day company logo recognition on eleddn PGA TOUR electronic scoreboards.

*One (1) 2'x 2’ backside corporate signage panel.

*Twenty-five (25) Good-Any-Day tickets. (Valid fgrounds only access any one day.)

*One (1) half page, four color advertisement indffesial tournament pairings guide.

*Two (2) weekly VIP parking passes.

*Two (2) invitations to the exclusive “Toast to tGeampion” champagne reception held on Sunday, Eepdl at
the conclusion of play.

eListing on the tournament sponsor board, offite@rnament program and daily pairings guide.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.






The Old Course Hospitality Tent Package $74,000

*One (1) 33'x 33’ air conditioned hospitality tent viewable course location. (60 seats)
*Seventy-five (75) tent passes per day.

Eight (8) pream spots in the Championship FAm. (To be used as one (1) foursome on Wednesguthy a
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*One (1) 2'x 2’ backside corporate signage panel.

*Fifty (50) Good-Any-Day tickets. (Valid for grods only access any one day.)

*One (1) Full page, four color advertisement indffecial tournament program.

*Four (4) weekly VIP parking passes.

*Four (4) invitations to the exclusive “Toast t@ tGhampion” champagne reception held on Sundayuggpi 1l at
the conclusion of play.

eListing on the tournament sponsorboard, offia@irhament program and daily pairings guide.

*Two (2) a day company logo recognition on elevel) PGA Tour electronic scoreboards.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.



The Old Course Il Hospitality Tent Package $62,000

*One (1) 33'x 33’ air conditioned hospitality tent viewable course location. (60 seats)
*Seventy-five (75) tent passes per day.

*Four (4) pream spots in the Championship PAm. (To be used as one (1) twosome on Wednesday an
Thursday.)

*One (1) foursome to participate in Sponsor Golfi@uheld at The Old Course at Broken Sound Club.
*One (1) 2'x 2’ backside corporate signage panel.

*Fifty (50) Good-Any-Day tickets. (Valid for grods only access any one day.)

*One (1) Full page, four color advertisement indffecial tournament pairings guide.

*Four (4) weekly VIP parking passes.

*Four (4) invitations to the exclusive “Toast t@ tGhampion” champagne reception held on Sundayuggpbi 0 at
the conclusion of play.

eListing on the tournament sponsor board, offitearnament daily pairings guide.

*Two (2) a day company logo recognition on elevel) PGA Tour electronic scoreboards.

*Food & Beverage is not included. This is a sefmpackage created by/between sponsor & tournacaderter.
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Championship Pro-Am Title Sponsor $ Inquire
Hospitality Component:

«One (1) 20’x 30’ Skybox located on the sceni# g8een.

*Seventy-five (75) Daily Skybox passes.

*Seventy-five (75) Sponsor parking passes.

*Three Hundred (300) Good-Any-One Day tickets. li/éor one day grounds access.)

*One Hundred (100) Week long passes. (Valid foremeek grounds access.)

Pro-Am Component:

*Twenty-four (24) Pro-Am spots. (To be utilizedtheee (3) foursomes Wednesday &Thursday.)
*(See Pro-Am Page for details)

Advertising Component:

*Two (2) 4'x 8 Tee Signs. (Located of & 10", Wednesday and Thursday only.)

*One (1) full page, four-color official tournamembgram ad.

*Hole sponsor of 9 hole throughout the tournament week. (Includes8 xee box sign and company recognition in
official tournament program hole description.)

*Welcome signs at spectator entrance.
*Tee markers on Pro-Am tee boxes with company Iq§éednesday & Thursday only)
*Tagged on ALL tournament advertising pieces.

Allianz Championship advertising campaign dollars$250,000 (Television, Radio, Print)
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The Championship Pro-Am will be played Wednesdagbrikary 8 and Thursday, February®7of
tournament week at The Old Course at Broken Souul i@ Boca Raton.

The Pro-Am consists of Two (2) separate one-daypatitions. Four amateurs are paired with a differe
Champions Tour Professional each day. The forreatl us a best-ball format using either the Pro&sgr
score or the team’s net score. Prizes are awdaitddst, second and third places immediately daling
play each day. The pairings are done at the Dranty Pield Tuesday evening at the Boca Raton Ré&sort
Club.

Championship Pro-Am *$6000 for Wed. & Thurs. (Per person)

Each participant receives:

*One (1) Pro-Am Gift Package each day.

(equipment, apparel, etc...)

Commemorative money clip and lapel pin which admdrticipant and guest into the
tournament Monday-Sunday.

*Souvenir photo of team and Champions Tour profesdi

*Two (2) Weekend Passes which admit guests to dooent
Friday-Sunday.

*One (1) Invitation for two to Tuesday evening'sribgs Party
for participant.

*Pro-Am parking passes on Pro-Am days.

*Available in one day pro-am foursomes ($3000 pEspn)
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Video Board Title Sponsor $ 25,000

The Allianz Championship will supply a Video Boatitht will be
strategically placed on course to provide the nupsto-date scores
to spectators. This features a 9’ x 16’ built LED'é& on a 5’ high
platform. The programming options would consist af live
television feed, shotlink software and graphic @agkcustomized to
fit your needs. This will be used to display infation about
tournament play such as player's bio's, player'scatmns,
tournament summaries, and the day’s highlightswilltalso include
fun facts such as longest drives of the day, longets of the day,
etc...

Company name and logo will be prominently displagadhe 13’ x
20’ header and side panels. This will offer prominggnage at a
high spectator traffic area.

There are a variety of sponsorships within the wideards such as:
Leader board sponsor, next on the tee sponsordesleiption
sponsor. Your company logo would be prominentcptl on the
screen as seen in picture to the bottom right.
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Video Board Sponsor Opportunities

Leader board sponsor $5,000

Company logo will be placed in upper left corneridg all Pro leader board displays.

Now on the Tee Sponsor $5,000

Company logo will be placed in upper left corneowing who's up next onstand 1@
tees.

Now on the Green Sponsor $5,000

Company logo will be placed in upper left corneowing spectators who’s coming up next
on the greens.

Player Profiles $5,000

Player profiles and bios will be shown throughdw day. Company logo will be on screen
during these presentations.

Player Scorecards $5,000

Players hole summaries will be shown throughoutdliad. Company logo will be seen on
screen during this presentation.

And Many More....
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Junior Day Sponsor $ Inquire

The Allianz Championship will host a Junior Golfiri¢ and Pro-Am on February 6th.

These are official events of the Allianz Champiapsfihe clinic draws a standing room

only crowd which surrounds the Practice Range eagdearn from Champions Tour

players.

The Junior Pro-Am is comprised of mainly high sdholayers. It is a once in a lifetime

opportunity for these young players to play aloig @2 Champions Tour player. There is a
reception that follows the Jr. Pro-Am for all plagetheir families and the title sponsor
guests.

Pro Skills Challenge $ Inquire

The Pro Skills Challenge held on Tuesday, Febriyis always a fan favorite. Nine
Champions Tour Pro’s hold a fun skills competitanthe 18 green.

Short Game Clinic $ Inquire

Spectators crowd the chipping green to get shariegéps from Champions Tour Pro’s.
(Held on the back of the range.)

19" Hole $ Inquire

This upscale air conditioned tent is offered to théblic for an upscale ticket price.
Complimentary food, beer and wine is offered witdti@ viewing on multiple golf holes.
Always the hot ticket on course.
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Exhibition Tent Package $5000
*One (1) 10’x 10’ tent in high traffic spectator are

(Includes: One (1) 8’ table with skirting, two (2)airs, 20 amp power if needed)
*Four (4) Vendor passes for the week.
Fifty (50) Good-Any-One Day tickets.

*Two (2) a day electronic on-course scoreboard imeson eleven (11) PGA TOUR
scoreboards.

«Company logo recognition in the official tournarhenogram and daily pairings.
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Official Tournament Pairings Guide Ad $5,000 per ad

Free to the public and printed Monday-Sunday, gligle provides the daily pairings and
tee times throughout the week of the event.

Ticket Back $10,000

The Allianz Championship will produce more thanOl®) tickets, making the ticket back
an excellent opportunity to get your company nafogp, or message in the hands of
spectators.

Parking Pass Sponsor $5,000

The tournament will print several thousand parkip@sses, featuring one prominent
advertisement of the back side, making this a &ittarehicle to showcase your company
name and logo as it hangs from the rearview mirror.

Tee Box Hole Sign- Front Nine $7,500 per sign

Individual hole sponsorship identification with eominent one-sided 4’x 8’ tee box sign
featuring sponsor or company logo.
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Manual Leaderboard Headers $5,000 per board

Manual leaderboards are strategically placed througthe golf course to provide the most
up-to-date scores to spectators. Company namdogodwill be prominently displayed on
the 25” x 8’ leaderboard header panel.

Putting Green Sponsorship $Pending

The putting green is a central location where f@mse to watch their favorite players warm
up. The “Official Putting Green Sponsor” will hapeominent signage at the high spectator
traffic area.

Driving Range Sponsorship $SOLD

A highly visible on-course advertising vehicle isralriving range. Virtually all spectators
visit the driving range to witness the power ame$ise golf shots of these Champions Tour
legends.

Tournament Day Sponsor $25,000 per day

The Allianz Championship is proposing an opportunid sponsor a day during the
Championship rounds February 9-11. Company namégw is included on all print
advertising, tickets for that day, and spectatdragices.
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Any Day Monday- Thursday Ticket
*Good-Any-One Day Monday through Thursday.

Any Day Monday- Sunday Ticket
*Good-Any-One Day Monday through Sunday.

Grounds Weeklong Ticket

*Weekly admissions to tournament grounds.

RemyCointreauSuite Ticket (one day)
eIncludes access to air conditioned VIP tent owakilog the 16 green.
*Complimentary food, wine, beer, and full cash bar.

RemyCointreauVIP Suite Ticket (weekend)
eIncludes access to air conditioned VIP tent owakilog the 16 green.
*Complimentary food, wine, beer, and full cash bar.

Executive Skybox Ticket
*Weeklong 18 Green Skybox seating.
* Includes complimentary food, wine, beer, VIP pagkpass.

$15

$30

$75

$150

$400

$1000



FOR ADDITIONAL INFORMATION

CONTACT
Ryan Dillon
Allianz Championship
Tournament Director
6450 East Rogers Circle
Boca Raton, FL 33487
P: 561-241-4653
F: 561-241-4658



